
DATE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

We he reby apply and authorize you to reserve exhibit space at the
Ma s s a c husetts As s o c ia t ion of REALTORS® Confere nce and Tra de Show on
October 10 & 11, 2007. Upon acceptance of this applic a t ion by the
Ma s s a c husetts As s o c ia t ion of REALTORS®, we agree to abide by all the
Te r ms and Cond i t io ns inc l ud i ng updates that may be fo u nd in the
Ve ndor Service Pa c ka ge. C o nt racts must be completed and sig ne d, and
p a y me nt ma de, in order to be pro c e s s e d.

COMPANY NAME  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

MAILING ADDRESS  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

________________________________________________________________________________________     SUITE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

CITY  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

STATE ____________ ZIP  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

PHONE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

FAX  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

PRIMARY CONTACT

NAME  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

E-MAIL  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

TITLE _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

PHONE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

ONSITE CONTACT

NAME  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

PHONE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Specify any companies that you prefer not to be located next to:

 _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

PAYMENT TYPE 

❑ CHECK ❑ VISA ❑ MASTERCARD ❑ AMEX

CARD NUMBER  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

SIGNATURE  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

MAIL OR FAX BACK TO

Urszula Krzywic ka, 
Ma r ke t i ng & Commu n ic a t io ns Coord i na t o r
Ma s s a c husetts As s o c ia t ion of REALTO R S®

256 Second Av e nu e, Waltham, MA 02451 
P ho ne: (781) 839-5531
Fax: (781) 839-5581
e mail: urszula@ma re a l t o r. c o m

ORDER FORM

EXHIBIT BOOTH:

10’x 10’ Exhibit Booth 
$1,000 x ___ (# of booths) =  ________ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

SUBTOTAL

SPONSORSHIP PACKAGES: Select one

V ic t o r ian Sponsorship $3,000    _ _ _ _ _ _ _ _ _ _ _ _ _
C o l o n ial Sponsorship $2,000   _ _ _ _ _ _ _ _ _ _ _ _ _
Cape Sponsorship $1,000   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

SUBTOTAL

INDIVIDUAL SPONSORSHIPS:

G e ne ral Sessio n $4,500    _ _ _ _ _ _ _ _ _ _ _ _ _
C o n f e re nce Tote Bag $3,000    _ _ _ _ _ _ _ _ _ _ _ _ _
B a dge Ho l de r $2,500 S O L D

Cyber Statio n $2,000    _ _ _ _ _ _ _ _ _ _ _ _ _
Bottled Wa t e r $1,400 x ____=    _ _ _ _ _ _ _ _ _ _ _ _ _

(500 bottles per sponsorship) 
R e l a xa t ion Statio n C o ntact MAR For Details    _ _ _ _ _ _ _ _ _ _ _ _ _
Hotel Room Dro p C o ntact MAR For Details    _ _ _ _ _ _ _ _ _ _ _ _ _
S t a nd i ng Sig n / Me s s a ge Boards 

3’ x 8’ double sided (five available) $300    _ _ _ _ _ _ _ _ _ _ _ _ _
C o n f e re nce E-newsletter 

( C o - S p o ns o r s h i p ) $250 x 4    _ _ _ _ _ _ _ _ _ _ _ _ _
Pre-show attendee list $100  _ _ _ _ _ _ _ _ _ _ _ _ _
Post-show attendee list $125  _ _ _ _ _ _ _ _ _ _ _ _ _

SUBTOTAL

MAR PROFESSIONAL AWARDS RECEPTION 
SPONSORSHIPS:
Aw a rds Reception Full: $5,000    _ _ _ _ _ _ _ _ _ _ _ _ _

Pa r t ial: $2,500    _ _ _ _ _ _ _ _ _ _ _ _ _
Hors d’oeuvres  (Co-Spons o r s h i p ) $2,000 x2    _ _ _ _ _ _ _ _ _ _ _ _ _
C e nt e r p ie c e s $1,500 S O L D

Bar Sponsor (na p k i ns ) $1,000    _ _ _ _ _ _ _ _ _ _ _ _ _
Mu s ical Ent e r t a i n me nt $1,000    _ _ _ _ _ _ _ _ _ _ _ _ _
P ro duct Placeme nt $1,000    _ _ _ _ _ _ _ _ _ _ _ _ _

( s mall ma r ke t i ng items on each seat) 
C of f e e $ 5 0 0 S O L D

Full Pa ge Prof e s s io nal Aw a rds 
R e c e p t ion Pro g ram Ad $125    _ _ _ _ _ _ _ _ _ _ _ _ _

SUBTOTAL

ADVERTISEMENT IN GUIDE TO THE TRADESHOW:
O u t s ide Back Cover (4-color) $500    _ _ _ _ _ _ _ _ _ _ _ _ _
C e nt e r fold Spread (4-color) $500    _ _ _ _ _ _ _ _ _ _ _ _ _
I ns ide Fro nt Cover (4-color) $300    _ _ _ _ _ _ _ _ _ _ _ _ _
I ns ide Back Cover (4-color) $300    _ _ _ _ _ _ _ _ _ _ _ _ _
Full Pa ge Ad (B&W) $125    _ _ _ _ _ _ _ _ _ _ _ _ _

Advertisers supply came ra re a dy art. 
Full Pa ge Ad: 5”x 8 ”

SUBTOTAL

TOTAL INVESTMENT

Application for 

Exhibit Space
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1. PAY M E N T / C A N C E L L ATION POLICY
Pa y me nt should be ma de payable to the
Ma s s a c husetts As s o c ia t ion of REALTO R S ®
a c c o rd i ng to the fo l l o w i ng sche dule: 100% du e
with cont ract. Canc e l l a t ion: Any canc e l l a t io n
received on or after August 10, 2007 will be
assessed 100% of the re ntal fee; re g a rdless of
reason for the canc e l l a t ion. Canc e l l a t ion of
c o nt ract by vendor on or befo re August 9, 2007
will be re f u nded at 50% of re ntal fee. No
exhibitor may assign, sublet the whole or part
of the space allotted, nor exhibit any go o d s
o t her than those ma nu fa c t u red or handled by
t he exhibitor in the regular course of busine s s.
Full payme nt must be ma de befo re service kits
will be released to ex h i b i t o r.

2. RULES AND REGULATIONS T he unde r-
s ig ned agrees to abide by all rules, re q u i re-
me nt s, re s t r ic t io ns, and re g u l a t io ns as set fo r t h
in this agre e me nt inc l ud i ng Te r ms and
C o nd i t io ns and their updates fo u nd in the
O f f ic ial Ve ndor Service Pa c ka ge or as may be
e s p e c ially de s ig nated by the Ma s s a c hu s e t t s
As s o c ia t ion of REALTO R S® ( he re i na f t e r, “MAR”),
t he Rho de Is l a nd Convent ion Center or the City.
F a i l u re to abide by such rules and re g u l a t io ns
will result in fo r f e i t u re of all mo n ies paid or
due to the Ma s s a c husetts As s o c ia t ion of REAL-
TO R S® u nder the terms of this agre e me nt .

Recording or video taping of any portion of the
MAR Conference and Tradeshow without the
expressed written consent of the MAR
C E O / E xecutive Vice President is prohibited. 

3. APPLICATION AND ELIGIBILITY.
A p p l ic a t ion for booth space must be ma de on
t he printed form pro v ided by the MAR, cont a i n
t he info r ma t ion as requested and be exe c u t e d
by an ind i v idual who has the authority to act
for the  applic a nt.  The MAR reserves the
absolute rig ht to de c l i ne any applic a t ion fo r
space for any reason, if, in the MAR’s judg-
me nt, the pro ducts or services to be shown or
de mo ns t rated are not applicable to the re a l
estate busine s s, are inc o ns i s t e nt with the stat-
ed purposes of the MAR and the int e rest and
w e l fa re of its me m b e r s, or are unre a s o na b l e
du p l ic a t ion of services or pro ducts of f e red by
or available from the MAR.  The MAR furthe r
reserves the rig ht to limit the number of pro-
ducers or suppliers of specialty pro mo t io n
i t e ms or me rc h a ndise not directly utilized in
e f f e c t ua t i ng real estate tra ns a c t io ns.

4. PAYMENT DATES. No booths will be
a s s ig ned or gua ra nteed until the MAR has
received the total booth fee. If full payme nt is
not received with applic a t ion, MAR shall have
t he rig ht to resell the assig ned booth space
a nd would result in fo r f e i t u re of any de p o s i t .
Exhibitor ex p ressly unde r s t a nds and agre e s
that all amo u nts paid he re u nder will be first
a p p l ied to any outstand i ng oblig a t io ns due to
t he Convent ion Division of MAR by Exhibitors,
a nd then to the amo u nts due in accorda nc e
with this para g raph he re of, that any re s u l t i ng
a r re a ra ges must be paid, and that MAR shall
have the rig ht to cancel this agre e me nt if
Exhibitor is or becomes in arrears with re s p e c t
to any outstand i ng oblig a t ion due MAR.

5. CANCELLATION OF BOOTH SPACE. I n
t he event Exhibitor no t i f ies MAR in writing of
Exhibitor’s int e nt to re p ud iate the cont ra c t
after acceptance but befo re two mo nt hs prio r
to the event, the MAR shall be entitled to
retain 50% of the full exhibit booth price as
l i q u idated da ma ge s.  If the MAR receives suc h
no t ice of the Exhibitor’s re p ud ia t ion after two
mo nt hs prior the event, MAR reserves the rig ht
to retain the full exhibit booth price as liqui-
dated da ma ge s, and not as a pena l t y, to re - s e l l
or re - a s s ign the booth space.

6. BOOTH SIZE. All booths will be 10’ de e p
a nd 10’ wide, or as ind icated on the floor plan.

7. BOOTH, FURNISHINGS, EQUIPMENT
AND SERVICE. A uniform style exhibit booth
10’ deep and 10’ wide will be furnished cons i s t-
i ng of draped ma t e r ial on aluminum fra me w o r k
with back wall 8’ high, side rails 36” high, and

ide nt i f ic a t ion sign.  Exhibit display must no t
p roject so as to obstruct the view of the adja-
c e nt booths.  In the rear 4’ of all booths, dis-
play ma t e r ial or equipme nt may be placed to a
he ig ht not exc e e d i ng 12’.  In the re ma i nder of
t he booth, all display ma t e r ial or equipme nt
shall not exceed 42” in he ig ht .

8. ASSIGNMENT OF BOOTH SPACE. A l l
space assig n me nts shall be ma de by the MAR,
in its sole discre t ion as Applic a t io n / Ag re e me nt
a nd payme nts are received and accepted pro-
v ide d, ho w e v e r, that Divisio ns or Affiliates of
MAR shall be given pre f e re nce in the allocatio n
of exhibit space and assig n me nts of ex h i b i t
l o c a t io ns.  In add i t ion, the fo l l o w i ng booth
space assig n me nt rules shall apply:
A. Booth assig n me nts shall be ma de as soon as

possible after receipt of properly completed
c o nt ract applic a t ion and the re q u i red fees,
a nd will be confirmed by the MAR not later
than 21 days the re a f t e r.

B. MAR reserves the rig ht to ma ke and/or to
c h a nge all booth assig n me nts as it de e ms
a p p ro p r ia t e.

C. MAR reserves the rig ht to take into cons id-
e ra t ion an Exhibitor’s prior partic i p a t ion in
MAR’s tra de ex p o s i t ion when assig n i ng
booth space.

9. INSTALLATION/DISMANTLING AND
STAFFING OF EXHIBITS. I ns t a l l a t ion and
D i s ma nt l i ng Hours Will Be Anno u nced MAR
reserves the rig ht, in its absolute discre t ion, to
impose re a s o nable limitatio ns on the nu m b e r
of exhibit staff within an exhibit and enc o u r-
a ges exhibitors to obtain approval for the nu m-
ber of staff prior to the Event. Exhibit booths
must be staffed du r i ng all open show hours and
no Exhibitor will be permitted to disma nt l e
p r ior to the close of the sho w.  Any company
v io l a t i ng this re g u l a t ion may lose senio r i t y
p o i nts for future booth assig n me nts or may be
de n ied exhibit space in future tra de ex p o s i-
t io ns.  Use of exhibitor space by parties othe r
than company re p re s e ntatives is ex p ressly pro-
h i b i t e d.

10. ADDITIONAL EXHIBITOR SERVICES.
All other services are available to Exhibitors at
no r mal charge s, through the of f ic ial conven-
t ion cont ra c t o r, (he re i nafter “Offic ia l
C o nt ra c t o r ” ) .

11. SUBLETTING BOOTH SPAC E . E x h i b i t o r
may not assign, sublet, or apportion all or any
part of one’s cont racted booth space, nor ma y
Exhibitor permit the display, pro mo t ion, sales
or ma r ke t i ng of non-Exhibitor pro ducts or serv-
ices in their booths.

12. ARTICLES OF EXHIBIT. If ex h i b i t o r
c h a nge s, adds or deletes a pro duct or servic e
b e i ng re p re s e nted in your booth sinc e
Exhibitor submitted a cont ract applic a t io n ,
Exhibitor must put this in writing no later than
e ig ht weeks prior to the sho w.

13.  MUSIC LICENSING.
A. In the event Exhibitor plays re c o rded mu s ic

at the space, which is the subject of this
a p p l ic a t ion, Exhibitor warra nts that it has
o b t a i ned appro p r iate lic e nses and has the
a u t hority to use such copyrig hted mu s ic.
Exhibitor agrees not to have any live mu s i-
cal perfo r ma nce at exhibitor space.

B. Exhibitor warra nts further that it is the sole
o w ner of all copyrig hted ma t e r ial appearing
in its exhibit space or in the alternative has
o b t a i ned appro p r iate lic e nses to display
s uch ma t e r ia l s.

C. Exhibitor agrees to de f e nd, inde m n i f y, save
a nd hold MAR harmless from and against any
a nd all claims arising with re g a rd to the war-
ra nt ies ma de in this para g ra p h .

14. UNAC C E P TABLE EXHIBITS. T he
Exhibitor agrees not to utilize any displays
w h ich MAR de t e r m i nes in its absolute discre-
t ion, would unre a s o nably enda nger the person
or property of the attendees or of the
E x h i b i t o r s, are in bad taste, are liable to dis-
c redit or subject the MAR to criticism or legal
l ia b i l i t y, are inc o ns i s t e nt with the stated pur-

poses of the MAR and the int e rest and welfa re
of its me m b e r s, are inimical to the pro p e r t y
r ig hts of the MAR, or violate those booth re g-
u l a t io ns described in para g ra p hs 6, 11, 12, 13,
21, 23, 24 or any other pro v i s ion of this con-
t ract.  In the event the MAR de t e r m i nes at any
t i me that any exhibit may or does violate this
p a ra g raph and the Exhibitor is unable or
u nw i l l i ng to cure or correct such vio l a t ion, MAR
may terminate this Ag re e me nt imme d iately and
fo r b id ere c t ion of the exhibit or may re move or
cause the exhibit to be re moved at Exhibitor’s
ex p e nse and Exhibitor he reby waives any claim
for re f u nd of the exhibit booth or other da m-
a ges arising out of such termina t ion and / o r
exhibit re moval.  If any Exhibitor is unc e r t a i n
as to whe t her an exhibit is in complia nce with
all re g u l a t io ns and re q u i re me nt s, contact MAR.
15. SECURITY. T he MAR and facility canno t
a nd does not ins u re the safety of persons or
t he pro t e c t ion of property du r i ng this event .
16. INSURING THE EXHIBITS. E x h i b i t o r s
a re enc o u ra ged to ins u re their ex h i b i t s, me r-
c h a ndise and display ma t e r ials against the f t ,
f i re, etc. at their own ex p e ns e.  It is sugge s t e d
by MAR that Exhibitor contact Exhibitor’s
i ns u ra nce bro ker an obtain all risk ins u ra nc e
c o v e r i ng exhibit property while absent fro m
ho me premises for exhibit purposes, or a ride r
to Exhibitor’s ex i s t i ng policy covering same.

Ne i t her the exhibit fa c i l i t y, MAR nor the
O f f ic ial Cont ractor will be re s p o nsible for loss
or da ma ge to any property in stora ge, in tra n-
sit to or from the exhibit building, or while in
exhibit building for any loss of inc o me as a
result of any re duced sales due to such loss or
da ma ge.  All property of the Exhibitor shall be
de e med to re main under the Exhibitor’s cus-
t o dy and cont rol in stora ge, in tra nsit to or
f rom or within the confines of the exhibit hall
even though it  may at times be under the tem-
p o rary cont rol of the MAR or the Offic ia l
C o nt ra c t o r.
17. REALTOR® MARKS. T he Exhibitor
a c k no w l e dges that the MASSAC H US E T TS ASSO-
C I AT ION OF REALTO R S® ( he re i nafter “MAR”) is
t he owner of all rig ht, title and int e rest in and
to the fede rally re g i s t e red collective me m b e r-
ship marks REALTO R®, REALTO R - A S S O C I AT E® a nd
t he REALTO R® L o go (he re i nafter “Marks”).  Any
a nd all use of such Ma r k s, or any others owne d
by the MAR, by the Exhibitor shall be subject to
p r ior written approval by the Office of the
G e ne ral Counsel of the Na t io nal As s o c ia t ion of
R E A LTO R S®.  All use of any of the Marks shall be
consistent with the approval granted to
Exhibitor by the MAR.  MAR reserves the rig ht
to cause the re moval or cessation of the use by
Exhibitor of the Marks or any other mark whic h
t he MAR de e ms to be of f e ns i v e, ina p p ro p r ia t e,
i m p ro p e r, inc o r rect or inc o ns t a nt with the
a p p roval gra nt e d.
18. FAILURE TO OCCUPY SPACE. A ny
space not occupied at the facility by the of f i-
c ial opening of the sho w, shall be forfeited by
t he Exhibitor, and space may be re s o l d, re a s-
s ig ne d, or used by MAR or exhibit staff witho u t
re f u nd, unless a request for delayed occupanc y
has received prior approval of the MAR.  Failure
to notify MAR of canc e l l a t ion prior to the start
of the show may be cause for de n ial of ex h i b i t
space in future tra de ex p o s i t io ns.
19. FIRE REGULATIONS. No combustible
de c o ra t ion shall be used at any time.  All pack-
i ng cont a i ne r s, exc e l s ior and wra p p i ng paper
must be flame p ro of and are to be re moved fro m
t he floor and must not be stored under tables
or behind displays.  All ma t e r ials used in the
exhibits must be fire p ro of and flame p ro of and
must comply with all local fire ord i na nces and
facility re g u l a t io ns.  Open flame s, butane gas,
ox y gen tanks, etc. are not permitted.
20. LIABILITY FOR DAMAGES OR LOSS
OF PROPERTY. Exhibitor agrees to pro t e c t ,
i ndemnify and hold harmless MAR, the fa c i l i t y
a nd the Offic ial Cont ractor from any and all lia-
b i l i t y, loss, da ma ge, or ex p e nse by reason of
a ny injury or injuries sustained by any persons

or property or loss of property or inc o me whic h
m ig ht be derived the re f rom occurring in or
about the ex p o s i t ion premises or ent ra nc e s
t he reto or exits the re f rom, inc l ud i ng that
caused by or re s u l t i ng from the ne g l ige nce of
t he MAR or any breach of the terms and cond i-
t io ns and re p re s e nt a t ion ma de by Exhibitor
written in this cont ract.  The facility and MAR
shall not be re s p o nsible or liable for any injury,
loss or da ma ge to any property or person
b ro u g ht in by the Exhibitor or otherwise locat-
ed in the ex p o s i t ion pre m i s e s.

21. ROOM DISPLAY. T he use or display of
a ny pro mo t io nal ma t e r ial by exhibitor outside
of exhibitor’s booth space is ex p ressly pro h i b-
i t e d.

22. DAMAGE TO FACILITY. Exhibitor is
solely re s p o nsible for any da ma ge to ex h i b i t
fa c i l i t y.  No t h i ng shall be posted  or nailed or
o t herwise attached to columns, walls, floors or
o t her parts of the building or furniture.
D i s t r i b u t ion of gummed pro mo t io nal stic ke r s
or labels is PROHIBITED.  Any t h i ng in conne c-
t ion the rewith necessary or proper for the pro-
t e c t ion of the building and equipme nt will be
c h a rged at the ex p e nse of the distributing
ex h i b i t o r.  In the event that any da ma ge
occurs to hotel furniture, fixture s, building or
e q u i p me nt caused by ins t a l l a t ion, pre s e nc e
a nd/or re moval of exhibits and exhibit ma t e r i-
a l s, the re s p o nsible exhibitor shall re i m b u r s e
t he facility for the cost of such repairs or
re p l a c e me nts as may be ne c e s s a r y.

23. ADVERTISING MATERIAL. E xcept as
o t herwise pro v ide d, the MAR shall not endo r s e,
support or be liable for the claims ma de by the
Exhibitors as to the qua l i t ies or merits of the i r
p ro ducts or servic e s, and no advertising or
me nt ion shall ind ic a t e, claim or suggest suc h
e ndo r s e me nt or support.  All handouts must be
distributed from within the exhibit booths.
See also Pa ra g raph 17 he re of conc e r n i ng re g i s-
t e red tra de marks owned by the MAR.

24. CANCELING EXHIBIT. If for any cause
b e y o nd the cont rol of MAR, such as; but no t
limited to; the de s t r uc t ion of the exhibit fa c i l-
i t ies by an Act of God, the public ene my,
a u t hority of law, fire or other fo rce ma j e u re,
t he MAR is unable to comply with the terms of
this cont ract and deliver the space allotted
he re u nde r, this cont ract shall be cons ide re d
t e r m i nated and any payme nts ma de he re u nde r
by Exhibitor shall be re f u nded to Exhibitor, less
ex p e nses inc u r red by MAR to the date of the
t e r m i na t ion allocable to Exhibitor after pro ra-
t ion the re of amo ng all Exhibitors.

25. EXHIBIT SPACE FLOOR PLAN. E v e r y
e f fort will be ma de to ma i ntain the ge ne ra l
c o n f ig u ra t ion of the floor plan for this conven-
t ion.  Ho w e v e r, MAR reserves the rig ht to mo d-
ify the plan if ne c e s s a r y, as de t e r m i ned solely
by the MAR.

26. MISCELLANEOUS. The Exhibitor
ex p ressly agrees to be bound by all the terms,
c o nd i t io ns and specific a t io ns he rein listed And
by the Rules and Regulatio ns established by
MAR from time to time the reafter mo d i f ie d, and
ex p ressly agrees that this cont ract and suc h
Rules and Regulatio ns cont a i ns the ent i re
a g re e me nt between the parties he reto and
s u p e r s e des any prior agre e me nt, written or ora l .
This cont ract shall be int e r p reted under the law
of the United States and the State of
Ma s s a c hu s e t t s.

27. EXHIBITION SERVICES CONTRAC-
TOR.  An exhibitor packa ge will be fo r w a rde d
to you prior to this event .

28. FUNCTION SPACE. A ny space re q u e s t
for group func t io ns on an ind i v idual basis mu s t
be coord i nated with the MAR Prof e s s io na l
D e v e l o p me nt Ma na ge r, through the Convent io n
D i v i s ion of the Ma s s a c husetts As s o c ia t ion of
R E A LTO R S® ( 7 8 1 ) 8 3 9 - 5 5 1 3

Terms and Conditions
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